Design of A/B Test of the HCII Web
Site
Research Question
Would search usage increase if the search field was more prominent?
The search usage in the current version of the HCII website is almost nil. The search field
occupies a very low profile in the current version of the website and is completely hidden
if the page is set to 110% zoom or if there is an active download bar.
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As it is evident from the screenshots, there is no indication that there is a search bar.
Clicking on the search icon opens up the search field below the current search icon but
there is no feedback provided to the user. The user should scroll down by themselves to
see the search field. There is a lot of drop outs that occur after the 2nd level interaction in
the website and that might correspond to users who drop out after not finding the
information they were looking for. Making them use the search might help them find the
information they were looking for at a faster rate and also reduce the drop out rate.

Hypotheses
I hypothesize that a more prominent search field that is easily noticeable will lead to
increased search usage. And conversely, if the null hypothesis were to hold true, then
there would be no change in the search usage between the current website and the
modified version.

Methods
Website Designs and Conditions
I plan to change the location of the search bar to make it more prominent to the users.
There will be two new locations. All the other elements of the page will remain the same
to prevent any bias in the results. So if there is any change in the search usage it is
because of the change in the search bar location.
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Current Location :
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Location 1 :

!
!

Location 2 :

!
!

The target population
The target population is prospective MHCI students who frequently visit the HCII
website for information. These users know what they are looking for and they tend to
search for that particular information and any improvement in the search functionality
will benefit them greatly.

Data collection and Duration
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Data collected will be in terms of search usage. I plan to tabulate the search usage against
the corresponding location of the search field to get a better overview of how the location
change affects the search usage. For further analysis, I plan to use a stacked histogram to
see which location directly corresponds to a better proportion of search usage.
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I plan to run the test for at least a month during the peak application season (when there
are more target users) to make sure that the results are consistent.
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